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Advisory Board Members
Tim Casey: Co-Founder and Partner at Silversky Group LLC
James Ball: Asst. Digital Media Editor at Reno Gazette-Journal
Todd Felts:  Director of Graduate Studies and Assistant Professor at the 
Reynolds School of Journalism, University of Nevada, Reno
David Bobzien: Nevada State Assemblyman and User Experience Director at 
Fuze
Bryan Landaburu: President at Fuze
Colin Loretz: Developer, programmer, and all around Renaissance man.
Tracy Viselli: Co-founder of Nevada Interactive Media, Sr. Manager of Social 
Media at QuinStreet, Inc.
Aisha O’Brien: Collaborator, Reporter at EcoStreets.net 

3:00 - 3:50 p.m.
Tools and Techniques - Room 323
Peter Blue - Maximizing the potential of your audience with current social networking trends. 
This highly engaging and interactive session will bring a panel of leading social networking 
experts together to discuss the ins-and-outs of social networking as a business tool. 

Best Practices - Room 324
Mike McDowell - Searching for strategy: There’s more to SEO than code
Ultimate search engine optimization (SEO) requires thinking like a strategist. Learn the best 
practices of using a marketing and communications strategy to increase the likelihood of being 
found in search engine results pages. 

Innovations - Room 422
Joe Chavez - Social media patterns for social media applications
Social media patterns provide a foundation on which organizations can build a rich user 
experience and provide the application provider with a rich data set from which the usage 
habits and preferences can be queried.

Media, Journalism and Government - Room 402
Tracy Viselli - How interactive media will change journalism
We hear newspapers are dying everyday, but do we need newspapers or can we still have good 
journalism without them? How has social media changed the landscape of journalism?  Listen 
to a panel of local media discuss the future of journalism

4:00 - 4:50 p.m.
Tools and Techniques - Room 323
Colin Loretz- 50 apps to fuel your business	
A rapid fire round of the top 50 applications and websites you probably didn’t know existed 
but will help you make sense of your business, and in many cases, your life online.

Best Practices - Room 324
Mike Henderson - Building brands and interactions through content marketing
Create compelling content to enhance your social media brand and interactions with key 
strategies in content marketing using social object theory.

Innovations - Room 422
Ron Bell - Beyond LOL: Rebuilding a business using social media	
How to be successful in your own business using social media despite the many blows of a 
recession from a businessperson who survived the mortgage industry meltdown. 

Schedule Summary
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Erin Kotecki Vest is Political Director and Producer 
of Special Projects for BlogHer, Inc. In that capacity, 
Erin spearheads BlogHer's initiative to connect com-
munity members directly to legislators and policy-
makers. Recent successes have included landing 
an in-person briefing on women online with Senior 

Advisor to President Obama, Valerie Jarrett, an exclusive on-camera interview 
with then-candidate Obama, a series of live, interactive conference calls about 
health care between Congresspeople from both sides of the aisle and BlogHer's 
omni-partisan community members, and an exclusive webcast with Health and 
Human Service Secretary Kathleen Sebelius about health care reform. Prior to 
joining BlogHer, Erin spent ten years as a broadcast journalist in Los Angeles, 
Orlando and Detroit winning six Golden Mic Awards with LA news institution 
KFWB. She Continues to blog on her personal site Queen of Spain Blog, and 
can be found tweeting both for @BlogHer and as @queenofspain 

Keynote
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Innovations - Room 422
Brian Crosby - 21st century classrooms - Engaging, networking, publishing, collaborating to 
build understanding
Experience what happens when “at risk” students are provided 21st century learning tools and a 
changed pedagogy that stresses connecting, networking, questioning and active learning.

Media, Journalism and Government - Room 402
Bob Conrad - Why “This Is Reno”: Community news building from the ground up	
Discussion of community-based news and This Is Reno, a site focused on Northern Nevada. 
The site is built around shared news and information that embraces the social nature of online 
media as a service.

12:00 p.m. 	 Lunch in 4th Floor lobby. 

12:45 - 1:50 p.m. 
Optional Activities 
Tour of @One Dynamic Media Lab at the IGT Knowledge Center 
or
Steve Halliwell - Not Your YouTube Video: TriCaster Brings TV-Quality Live Streaming to the 
Masses in Room 422. 

2:00 - 2:50 p.m. 
Tools and Techniques - Room 323
Bryan Landaburu - Modern marketing, simplified
In this session we will boil down multi-channel marketing to its simplest core. Conceptual 
framework, a bunch of new tools, and some reminders of time tested tactics to take home and 
start using to market your business, or yourself today.

Best Practices - Room 324
Annie  Flanzraich - Building, engaging and managing online communities
Identify your audience and enrich conversations by participating with them. Learn how to 
leverage your audience’s expertise as valuable sources and cohorts for your blog, beat, news 
site or topic.

Innovations - Room 422
Bret Simmons - Building a winning personal brand
How to develop content and conversation around your brand, how you can enhance your brand 
with a blog and Twitter and how can destroy your brand on Facebook.

Media, Journalism and Government - Room 402
David Bobzien - Twits and tweets: Covering Nevada government and politics in the social 
media age	
Join this panel conversation with two of Nevada’s top political reporters, moderated by state 
assemblyman David Bobzien, on how the internet shapes Nevada politics and government.

Keynote at 9:00 a.m. with Erin Kotecki Vest in Joe Crowley Student Union Theater, 
Room 219

Sessions and Workshops

10:10 - 11:00 a.m.
Tools and Techniques - Room 323
Camilla Downs - How to use Facebook as an effective business tool
Everything you need to know on how to use Facebook as an effective business tool, covering 
profiles and fan pages. 

Best Practices - Room 324
Christina Gagnier - Keeping it legal: Learning to protect yourself in the interactive media space
A practical workshop exploring some of the legal issues faced today, including ownership of 
user-generated content, incorporating a new media outlet and managing user privacy. 

Innovations - Room 422
Eric Jennings - Towards a new entrepreneurship: A backwards approach	
Customer-driven development is a core necessity of any online marketing or startup endeavor. 
We will discuss how tight feedback loops between you and the customer are essential to failing 
fast and finding the right product and market fit.

Media, Journalism and Government - Room 402
Kristi Fifelski - The new look of interactive government
This session explores ideas such as government involvement with mobile and iPhone 
applications, widgets, sharing data, social networks, live chat and online town halls. Learn 
about the latest government strategies for new media and web interactivity, including 
discussion of the City of Reno’s own approach. 

11:10 - 12:00 p.m.
Tools and Techniques - Room 323
Mike McDowell - New Media 101: What is it? Why use it? 
Learn about the impact new media is having on communication, review some of the new media 
tools available to you and some crucial “do and don’t” rules to be successful. 

Best Practices - Room 324
Charlotte Overby - Smart from the start or dumb from the get-go?: The Nevada Wilderness 
Project’s one-year anniversary with social media
At last year’s NIM summit, Nevada Wilderness Project staff were social media neophytes.  
Learn from their many successes and a few failures on using social media for nonprofit 
organizations. 

continued on Page 6...
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8:00 - 8:50 Registration

9:00 - 10:00 Keynote with Erin Kotecki Vest

Sessions Tools & Techniques 
Rm. 323

Best Practices
Rm. 324

Innovations
Rm. 422

Media, Journalism & Government 
Rm. 402

10:10 - 11:00 Facebook as a business tool Keeping it legal New entrepreneurship New look of interactive government

11:10 - 12:00 New media 101 Nevada Wilderness Project 21st century classrooms This Is Reno: Community news 
building

12:00 - 1:50 Lunch

12:45 - 1:50 @One Media Lab tour  and  TriCaster presentation 

2:00 - 2:50 Modern marketing, 
simplified Building online communities Winning personal brand Social media and local government 

panel

3:00 - 3:50 Maximizing audience 
potential SEO is more than just code Social media patterns How interactive media will change 

journalism

4:00 - 4:50 50 apps for your business Content marketing Rebuilding a business with social 
media

Nevada Interactive Media Summit Schedule 
March 6, 2010


